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Hands-on owner, brand standards enhance design
of Memphis building that retums to its hotel roots
as a Residence Inn extended-stay property

PHOTOGRAPHY / STEVE ROBERTS

Tony Trim knew there were three
masters to serve when he agreed to
design a Residence Inn by Mar-
riott that was being developed
inside the shell of an historic
building in downtown Memphis:
himself, a hands-on owner in
Larry Wright of Wright Invest-
ment Properties and a stringent
Marriott International design
palette.

He ended up being three-for-
three.

“It works well when owners are
actively involved and [Wright] has
strong design opinions,” says
Trim, a principal with Saia Trim
Group and lead designer for the
90-suite Residence Inn. “He has
excellent design concepts, and hav-
ing a hands-on, strong-willed
client gives me an advantage
because I don't have to scratch
around for things I need.”

That, coupled with Marriott’s
design specifications, gave Trim lit-
tle leverage to create something
unique.

“But we were allowed enough

changes to make it work very
well,” Trim says.

The building, which Trim calls
somewhere between art deco and
art nouveau, is the perfect casing
for a boutique-style hotel. It start-
ed its life as a hotel in 1927, was
transformed into an apartment
building and has come back to life
as a hotel.

Vertical stripes in the original
marble walls in the lobby set the
tone for the Residence Inn.

“It provides a very tailored, very
clean, contemporary feel for the
building,” Trim says.

A hearth room, a billiards room
and a couple of meeting rooms
with custom-crafted tables give the
lobby level a homey feel.

Original elevator doors,
detailed iron railing circling the
second floor that overlooks the
front desk, and original window
designs capture the building’s his-
tory, Trim says.

The guestrooms have a unique
element in that the bedrooms are
actually elevated and open—a
byproduct from the renovation
into an apartment building.

LEFT Utilizing the original marble floor, the original vertical-ined marble walls
and original light fixtures keep the Residence Inn by Marriott Downtown
Memphis close to its roots, even after adding other elements that give it a
boutique-hotel look.

ABOVE Guestrooms include colors not included in Marriott International's
standard palette for Residence Inn properties. Other elements remain
constant-including the in-room dining table and built-in headboard.

BELOW Large windows and local artwork helped lead designer Tony Trim
develop focal points in the Residence Inn’s 90 guestrooms.
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THIS PAGE Custom millwork in the hearth room and the breakfast room (above)
maintains the art deco look established by the original elevators in the building (left).
Contemporary furniture, flooring and accessories help complete the look.

“The typical Residence Inn has
separate bedrooms, but this
approach with a curved wall and
raised bedroom make a very com-
pact space feel very spacious,”
Trim says.

Utilizing Marriott’s specifica-
tions for built-in headboards and
nightstands allowed Trim to stay
with the flow of the bedroom.

Color schemes throughout the
hotel are slight variations from
Residence Inns’ core package.

The biggest challenge for the
designer was dealing with the
long, narrow corridors leading to
the guestrooms.

“It is very unique,” Trim says.
“We wanted to make them look
more open and spacious, so we
have unique carpet designs. We
have a border on one side of the
carpet that squares off the series of
columns in each floor. It gives an
illusion of spaciousness.”

— Jeff Higley




| source listing

Ceilings: USG Cellings 363 Carpet: Durkan Carpet 382
Interior hardwood floors (guestrooms, boardroom, Seating: Lodging by Liberty 383
entry, foyer, elevator): Rode Bros. 364 Drapery; Bramson House 384
Stone tile (public restroom, guestrooms, fireplace Bedspreads: Bramson House 385
hearth): Walker Zanger 365 Artwork: Art Horizons
Vinyl tile (cart storage, maid & ice, basement areas): and the Memphis Heritage Foundation 386
Armstrong 366
Ceramic tile (basement restroom): Public areas
American Olean 367 Millwork: Work of Rac 387
Hardwood base: Eppink 368 Stonework: David Smith 388
Stone tile bases: Walker Zanger 369 Custom period tables: RJ Fine Woodworking 389
Interior paint: Frazee 370 Drapery: Bramson House 390
Vinyl wallcovering: Wolf Gordon 371 Custom tables: Wells Industries 391
Fabric wallcovering: Carnegie 372 Tables and dining chairs: Shelby Williams 392
Acrylic wallcovering: Wolf Gordon 373 Lighting: Fine Arts Lamps 393
Ceramic tile walls (restrooms): Ann Sacks 374 Specialty lighting: Corbett Lighting 394
Ceramic tile walls (pantry & basement Conference room chairs: David Paul Inc. 395
restroom): American Olean 375 Specialty tile: Walker Zanger 396
Laminated glass (guestroom bath areas): Interior signage and specialty signs:
Rudy Art Glass Studio 376 Creative Sign Solutions 397
Fireplace wall: SMG Stone Co. 377 Wallcovering: Eykon Wallcovering 398
Wood veneer (lounge, library, buffet, corridor niche,
foyer, elevator cab): Eppink 378 E]' IIJ oSS G on t er .
Extended SIE! , NEW YORK MARRIOTT MARQUIS

- Fitness equipment: Star Trac and Hoist 399
mmmﬂ Audio visual equipment: Electronic Concepts 400

Flooring system: Mondo USA 401

Guestrooms _ e Vibration isolator vendor: VMC East 402
Casegoods: American of Martinsvile 379 Carpet supplier and installer: Macdonald Group 403
L}ght!ng: A;h!ey Ll,gh“_ng 98 Glass enclosure: UAD Metal & Curtain Wall 404
Lighting: Kichler Lighting 381

Design firms: \We want your projects!
If you have a hotel-related design project that you would like considered for inclusion in Hotel Design’s

print or electronic versions, follow these steps:

® Submitted projects must have been completed after June 30, 2003
B Each submission should include the following material:

No more than a two-page typed description of the property, including the property name, dates of con-
struction, whether the project was new construction or renovation, a summary of the

Advertiser IndeX  eages:  caoes

project’s principal features—including design intention, challenges, resources, budget, and the project's
owner. Other specs can be included as warranted.

® A minimum of four (4) and maximum of seven (7) photographs of the property. The photographs must
be burned onto a CD-ROM, and must be at least 8-by-10 inches in size and a minimum resolution of
300 dpi. The photographer’s name and contact information must be included.

B A low-resolution print of the submitted photographs.

B A specific source list of all tems and materials used in the project.

B The complete name of the design firm handling the project. Include a complete mailing address, e-mail
address and phone number.

B A fist of the design team’s members, including titles and contact information.

Please specify the primary contact on the team,

® A fist of contributing professionals, including contact information, who worked on the project.

Design firms that submit all of the requested information will receive first consideration. Allinformation should
be shipped shipped to: JEFF HIGLEY Hotel Design 7500 Old Qak Bivd. Cleveland, OH 44130

FOR MORE INFORMATION, CALL (440) 891-2654.
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Barlow Tyrie 17 101
barlowtyrieteak@aol.com

Bergamo 11 102
carolinev@bergamofabrics.com

Bramson House 19 103
bramson.house@worldnet.att.net

Brunschwig & Fils 9 104
tmarshall@brunschwig.com

CGG Home Fashions 83 1056
KZem@CGGHospitality.com

Crypton 47 106
www.cryptonfabric.com

Davis Warshow 41 107
advertising@daviswarshow.com

Durales Fabrics 43 109
rgordon@durales.com

Durkan Patterned Carpet 25 128
www.mohawkgroup.com

Garrett Leather Comp. 23 110
rsand@garettieather.com

Gasser Chair Co. 51 M
www.gasserchair.com

Grupo Kettal cv3 112
carlos.affaro@kettal.es

llex Architectural 49 114
aindursky@ilexiight.com

International Ironworks 13 115
www.interironworks.com

KOJO Worldwide 55 120
www.kojoworldwide.com

Kravet Fabrics cv2 116
kristen.rosini@kravet.com

LBL Lighting 57 17
www.lbllighting.com

Leucos USA 21 118
rmongiardini@leucos.com

LG Electronics Cv4 119
randy.moore@zenith.com

Panaz USA 37 121
WWW.panaz.com

Paradigm Trends 29 122
seth@paradigmexclusives.com

Philips Consumer Electronics 5 123
www.consumer.philips.com

SAFLOK 3 124
patricia.willcocks@saflok.com

Shimmerscreen/BCM Architectural 27 125
rg@shimmerscreen.com

Westwood Interiors 45 126
www.westwoodinteriors.com

Wolf-Gordon Wallcoverings 32 127
randi@wolf-gordon.com



